
APPENDIX 2 

Proposals from the Review of Active Travel 
 
The following key points were agreed as the basis for a report to Overview and Scrutiny Committee 
setting out the outcomes and recommendations of this workshop:- 
 

 Endorsement of the value of the ongoing work arising from the Active Travel Position 
Statement and Action Plan. 

 Greater effectiveness could be added if projects were joined-up locally. 

 Investigation into closer working across both district and county boundaries was required. 

 A cross-generational approach was required, but with a strong emphasis on working with 
young people to develop a culture of active travel. 

 In promoting active travel to residents, there needs to be recognition of the side effects that 
this may cause (such as higher numbers of cyclists on the road) and the ways that these 
could be managed. 

 More could be done to engage and inform Members and officers of the Council, such as by 
highlighting successes and utilising the inspiration of national stories (such as professional 
victories etc.). 

 

Additional comments put forward by the Active Travel Working Group 
 

 Success in promoting Active Travel is dependent upon initiatives coming from the grass 
roots, with the access to local knowledge and associated local support for change.  We think 
this has a bearing on the role local elected representatives will play in encouraging and 
facilitating the initiatives and informing the local negotiation of what will be required. There is 
a critical role for members to play if greater use and choice for active travel is to be 
delivered. 

 There is a critical need for being better joined up locally, particularly between the local 
authorities.  Active Travel can deliver multiple benefits, which necessitates a range of 
technical inputs.  If presented without a full awareness of benefit, we lose opportunity for 
achieving wider community support. 

 Achieving change in Active Travel has to come from long term commitment, to address 
behavioural change, to show by example and deliver supporting infrastructure.   

 Communications are key, and central to success.  We are trying to change people’s 
perceptions that Active Travel is not for them, or it is too difficult, or it will create additional 
difficulties.  We need communications to illustrate how changes can be made and that 
incremental change is beneficial.  

 Active Travel should link up with other main initiatives, so that it becomes a part of wider 
local programmes. For example the Integrated Care Communities.  

 SLDC should use opportunities arising through the Customer Connect programme to 
deliver an organisation whose people better consider the opportunities for Active Travel, for 
example, freedoms created for agile working, facilities at work to encourage Active Travel. 


